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Professional Experience and Curriculum Vitae

Column Five produces world-class creative work that informs, engages, and inspires -
communicating complex information through great design. We delight our clients by
creating a vision for our partnership and setting measurable goals to define our success.
We surround ourselves with people we respect and enjoy - building meaningful and
lasting relationships with both clients and each other. We are proud to build a company
that supports our lives and challenges us to grow.

Previous Clientele
GOOD

Esquire

Mint

Get Satisfaction
Namesake
Flowtown
Hunch
Miller-McCune
Nokia
MySpace
Sonos
KISSmetrics

Awards and Accolades
Please kindly get in touch for more information.
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> CUTIT OUT!

If the American Public Were In
Control of the Federal Budget
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AUDIT

WHAT EXACTLY IS AN AUDIT, AND HOW
LIKELY ARE YOU TO RECEIVE ONE?
Many taxpayrsaesfraid o n RS agot shevingup o1 thir doostep, bt put

Chances of being audited

Totl returns e prior CY:

E 138,949,670

@ I Total audits conductod:  Porcotage sudteh
1,425,888  1.03%

Totl return ld prio CY:

Blsinsss™ ™

Totl return e pio CY:
140,837,499

I Total s conduced:  Porcontage e
1,564,690  1N%

AT RATES B TAX LG TV, FY 2070
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The IRS likes to go after big
corporations, and for good reason
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21 MILES INIDE

Y CRUDE-DIL TANKERS,

STRAIT TALK

Baly il flow 1

17 MILLION o
BARRELS 21 PERGENT

1.5 MILLION
BARRELS
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WHATZI0 WEAR i

Customers mistake other customers for retail employees all the time. Everyone has
had a stranger ask them where something is at one point or another. Here's a quick
guide of what to expect if you accidentally wear & store’s uniform while shopping.

Be careful what you wear to the stores you love, or you
might have to run a price check. H
allway
JE—
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EDUCATION

IVHS B

P e —
s 3 billlon hours a week
‘heating lnrnad hlplosncss,and deoppingout”  playing video and computer games.

1. 201 =

HUH Viraity:
CASCADING INFORMATION THEORY-
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s upport for legalizing marijuana has been growing over
the past 40 years—2011 saw the greatest percentage
of Americans in favor of decriminalization ever. But state

CONTRADICTIONS and federal lawmakers are among the minority that favors
=P= 2 > v

criminal penalties. TakePart traces the disconnect.

A ¢ +

CURRENT ATTITUDES VERSUS LEGISLATION

AMERICANS WHO FAVORED
LEGALIZING MARIJUANA USE 0%
o

e = 16%

FAVORED FAVORED
LEGALIZING LEGALIZING
cosane MARIJUANA DOCTOR-PRESCRIBED

USE IN 2010 MARIJUANA IN 2010

NATIoNAL ResisTANCE

PLUS THE DISTRICT OF THE FEDERAL GOVERNMENT
COLUMBIA, THAT ALLOW RULES MEDICAL MARIJUANA
MEDICAL MARIJUANA. 1S ILLEGAL.

16 NUMBER OF STATES, 50 NUMBER OF STATES IN WHICH

OTHER [LEGAL] DRUGS AND CONSEQUENCES

Medical marijuana is til considered illsgal by 34 state governments and a fow key federal agencies.
But a host of widely marketed FDA-approved drugs—as well as two popular and legal self-medicating
bly more harmful 's. Including one ultimate risk.

FATALITY RISKS OF PRESCRIPTION DRUGS VERSUS MARIJUANA
DEATHS ATTRIBUTED TO VARIOUS DRUGS BETWEEN 1997 AND 2005+

*As primary suspect of death, excluding accidents.

SR . h@
| Oyt

i e GT )

MARIJUANA

o 500 1,000 1,500 2,000 2,500

FATALITY RISKS OF DRUGS PRESCRIBED IN PLACE OF MARIJUANA
DEATHS ATTRIBUTED TO FDA-APPROVED DRUGS PRESCRIBED IN PLACE OF MARIJUANA BETWEEN 1997 AND 2005*

“As primary suspect of death

2,000

1,593

1,500

1,000

ng; 196 ' 0

ANTI-SPASMODICS ANTI-EMETICS ANTI-PSYCHOTICS

FATALITY RISKS OF LEGAL SELF-MEDICATIONS VERSUS MARIJUANA
U.S. DEATHS DUE TO VARIOUS SUBSTANCES IN 2009*

*Excluding Accidents and Homicides

1 I' S
~

SELF-
MEDICATING

sussTANCES !;h — -

39,701 443,000 0

SOURCES: GALLUP, PROCON.ORG, CDC.GOV, NATIONAL CENTER FOR HEALTH STATISTICS INFOGRAPHIC DESIGN BY COLUNN FIVE .
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SPRING BREAK
TRAVELER?

Spring break is fast upon us. Before long thousands of travelers will leave winter behind and escape to sun-filled paradises all across
America—even if only for a short while. In preparation for these journeys, we analyzed the traits of the typical spring break traveler, and
how travelers in different regions of the country approach their spring break planning

\

WHO IS THE TYPICAL SPRING BREAK TRAVELER?

Using a correlation score of 1- wo BlueKai finds that the following groups are most likely to travel for spring break vacations

]
1

Have 4 adules
traveling

IVsm UKewr 1o rRavEL 70-79 4

L ||.|f

201I'S SPRING BREAK TRAVEL TRENDS

Here are the plans travelers in each region of the US. reported to AOL's 2011 Spring Break Travel Survey:

NORTHEASTERN TRAVELERS
Northeastern travelers

had the biggest travel

DD Dg

Planned on Intended on Planned to
wraveling over visiting Florida. spend between
500 miles. 51.000-55.000.

SOUTHERN TRAVELERS

Southern travelers
[+ ] (a7 ] ca were the most likely to
stay close to home. The
Caribbean. North
,ﬁ [D Carolina, Texas, Florida,

and Tennessee were
popular destinations for

Planned on Planned on Planned to those who planned to

travaling over traveling batween spend less than go farther.

500 miles. 100 and 500 miles. 51.000.

MIDWESTERN TRAVELERS

Midwestern travelers

[ 75+ ] averaged longer
vacations (5.9 days) than
those in the rest of

% America.

Named Florida, el
Planned on Planned to stay California, and 1
traveling over inthe US. Nevada as preferred
500 miles. US. destinations.

Western travelers
2] =0 ] 22 reported being most
likely to visit California
\ \ and Nevada, with
@ m &= long-distance travelers

planning to see Hawaii

&
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and Mexico.
Planned to travel Planned on Planned to
between 50and traveling between spend under
250 miles 100 and 500 miles: $500.

Spring break travelers have distinct characteristics and intentions that make them more or less likely to respond to certain types of
products, services, or offers.

\ ‘SOURCES: BLUEKAL AOL TRAVEL SPRING BREAK SURVEY RESULTS BY AOL

N
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PUBLIC AND

PRIVATE

TRANSPORT
IN THE UK

P———
PUBLIC SPENDING reached £22.9 billion, with the largest portion
ON TRANSPORT e

337 railways
Q 257, Local Roads

BREAKDOWN OF )
PUBLIC SECTOR e/ Local Public
EXPENDITURE ON @ 227 S

TRANSPORT IN

THE UK 167 Netional

TRAFFIC VOLUME

AND ROADS maloriy of roads n the UK, they have th least
vabico trattc

TOTAL MOTOR VEHICLE TOTAL ROAD LENGTH IN

TRAFFIC VOLUME (1 2010 GREAT BRITAIN 1 2010

245,000 MILES

308.1 BILLION @
VEHICLE MILES ™

[ROED LENGTH

MOTORWAYS w%
RURAL “A” ROADS mm
URBAN “A" ROADS mﬂ
RURAL MINOR ROADS =& v
URBAN MINOR ROADS %

Tho majority of drivers on all road types drivo
at or balow the speed limit. Motorways aro
wwhers you'll find the greatest likelihood of

CRUISING SPEEDS

AVERAGE FREE FLOW SPEED OF CARS

(On Non-Urban Roads)

N R
69£H GBIﬁH ‘I7I\VIPH

Onmotorways On dual carriageways. On single carriageways

Speed on motorways
Speed on 30 mph roads
i on dual carriagew

Speed on 40 mph roads

WHERE DRIVERS ARE
EXCEEDING THE
SPEED LIMIT

PUBLIC TRANSPORT ST AT
elAleYaneE e

by moro than double.

PASSENGER JOURNEYS BY TRANSPORT (2010/11)

pan{assssaYassssnYsanss 4.6 BILLION
@ ® @ ® @ ® O Bus Journeys

R E
. e
ﬁ 1.1 BILLION
e
m 196.5 MILLION
T

Confused.com’
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«# PEOPLE LIKE CHICKEN NUGGETS

@@ a® & Other Things We Learned from Facebook

jood month for Dige, wih Focsbask rf
 ove December and 0 35 pae
Jnce Ocobarof ka yor.
4 odd i fovortesris o it
ol

Focabook Timline wing or Digg Saciol R,

Unaffocted by optimization or online r

A1 Digg, wasvive o undarsand wht  means vhan you Digg, Uk, 1o dve offc 1 i s, e s cre e mos iy o raprosent
d ket 1 daamine whot peopls are popolr seniman. A scclble human crahon  oing efc,and we'rs

most ersed o rocin vefound homost s geing st

compeling dot s n &

TOP 10 STORIES

PIPA SUPPORT COLLAPSES, WITH
13 NEW SENATORS OPPOSED
Highlights:
ppostion o PIA oc intnliss n o mdio
13 senctons v o whom wee fomer cosporsors o the
et wibchow hir spport

HERE ARE THE BEST IPHONE AND

IPAD APPS YOU MISSED THIS WEEK
Highlights:

Thes are the best Phon and Fod oppsof e week

MYTHBUSTERS HOSTS JAMIE HYNEMAN AND
/ADAM SAVAGE AND THEIR MINI DOUBLES

s oxpars Jomie nd Adom s o
Jca doutl masks on o youngirs
o Mision Inossls Mot
“We defipgfBINGEBRBE Y cs just one
part of what P o Twitter

JACK DORSEY:
TWITTER'S NOT REALLY SOCIAL
Highlights:
B fesitan: sl [
other foods. Mum gave up giving.
me anything else years ago.”

15 YEARS ON NOTHING

BUT CHICKEN NUGGETS ANTI-CIRCUMVENTION
17-year-old Stocey ine knew sh loved chicken nggels befre IMMUNITY
it e (S

TOP 5 OBJECTIONS
T0 SOPA, PIPA

Highlights:
omther lea o siop e ar iy act conme
‘o webates ldgn 1o st down B s

GOOGLE WILL PROTEST SOPA

USING POPULAR HOME PAGE
Highlights:

Googeshows loyaly b el ech gions ghing he
ntpiacy il b posing o nkon i home poge.

APPLE LAUNCHES IBOOKS,
“DON’T CENSOR 2DIGITAL TEXTBOOKS

THE WEB” s b o ik

mckas o crete ol irociv e o Appl’s o,

Highlights:
‘Googla worns ot i 1P ond SOPA bil ors possed, th bl

i <arvor th il ik h indusy s rck ecord of rcion
and job ersaton, and do naing o sl sop pirocy.

TOP 10 STORIES PUBLISHED A e 100
BROKEN DOWN BY CATEGORY DDUN THE FBI'S WEBSITE
Highlights:

Al shaing downFlo shoring service MegalUload.com,
The FB1 go o 3 n madicine,

5,086 TOP 100 PUBLISHED READS BY CATEGORY oeano romm 10,3661

o
® ©

HIGH-LEVEL TRENDS s 0F ReADS BY TOPIC*)

oM — Five digg'
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THE CHEESY WORLDO _
OF MUSIC VIDEO CLICHES

Do you fancy yourself a music video aficionado? See if you can recognize
some of these best (and worst) music video clichEs.

81388 views

x1 x1 f
[x1Men n designer duds [x]Fancy cars [ 10nanexoticbeach  [x] Ovarsized jawelry
[ IcChildren with extremely [x]Stacks if cash [ 10nayacht [x] Fake nails.
i [ 1Helicopters [ 10naprivate jot
[x]Cigars. [ 10n top of a high-rise building

COUNTRY

Travis Keith - Broksback Hills 42010 views

Who: What: re: Wear:
[x] Soliders leaving or coming [x] American flag un [x] Cowboy boots and hat
(CEOARTIC [x] Flannel shirt
[x1Jeans

[x]Pickup trucks

[x]Layaldog [ 1Handle of whiskey

POP

1230887880 views

Who: What: Where: Wear:
x1 § 3 5

[ 1Celebrity cameos
iy [x]Daydreams R [x] Rhinestones
[ 16irl next door B S T v
[x] Androgynous lead singer conver
[x]Running from with friends
the paparazzi

ROCK

Dragon Heart String - Spirt Fingers 565,686,588.568 wiews
Who: What: Where: Wear:
[ i (x1Inadesert [x1Tight pants
[x1Pale women [x]Cigarettes [ 10narooftop Ix]Leather
[ Carafree young people AR [ 1Inthe suburbs [x] Long hair
[ lnamajesticforest | 1Redlipstick
[x] Apathetic facial expressions rim——
EoLumMN 2WISTIA
CoLUMN < FIvE I
SOURCES: DUXUSERCOM | UKMIXORG pASRvA
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Avideo-sharing Amicroblog and socil

website popular for network that allows
usergenerated users to post text,
content, video clips, images, video, and
10140 characters. and video blogging. share via reblogging.

Abiity to quickly One of the best
respond to clients and venues to build your links with a younger
customers. brand through video ‘demographic of
blogs and tutorils. fodiy

Frometon mustind s Traffic s often lmited Images tend to gamer
e o ste and difficult to affic, but most of the:
e redirect back toa comes from within

L d;gp'g; e primary website. Tumbl

(e HOWTOBEGIN

@ Creote a Tuiter handle. @ Reply: Use this to address a public
i . message to a user.

Retweet: This indicates a posting is @
retweet from snother user:

© Feciit followers by letting Direct Message: You can only send  direct
know you've joined message to someone who is following you.
: Used to categorize tweets and
keeps tweets grouped together.
| 100 st setup  personal Like: This allows other users to know if you
profile before you create a appreciate a particular post.
company pags (tis against
e e Poke: A way to interact with friends and has
) fliting connotations. Avoid in business maters.
Status: A microblogging feature to inform
other users of your actions and thoughts.
Tag: Marks a photo or video with text to
identifya person.
Tube @s<fore yousetupa ? Like: YouTube users have the ability to vote videos
YouTube account, you must up or down with the like or unlike buttons.
first decide if video content
S B View: Usually refers to viewer count, which keeps

a record of the number of views a video receives.

O connect vith customers by
liking o commenting on user
customer testimonials.

@Google+ providesa ElHBLE Circle: A categorization system for friends
step-by-step guide to setting and followers.
up your Google+ page with
the abilty to w-lamm your
page’s publ

Green: When a post is marked with &
green button itis public.

Blue: When a post is marked with a blue
button, it is only for people in your circles.

Agroup video chat feature for
users in your circle.

egin posting content such
as status updates, videos, or
photos to your Google+
page.

=)
=53
= 5]
=
=

==
=
=
=
1=
=

Dash: Short for dashboard, itis the main
news feed of Tumblr blogs you follow.

O Tumblr requires a bit more:
ing and desigring than
et ites.
You need to choose a theme
when creating a profile.

Heart: Users can like posts by clicking on
the hoart above the post in their dash.

Tag: Categorization syste for posts that
allows users to find new blogs.

P
o their own blog.

O
clients, customers, and fellow
businesses.

Digg: Refers to users liking a post.

. O a social
[TV bookmarking site. After
you create a profile you
can post links for other

Top News: The main page of Digg that

users to "digg.” shows the most shared posts on Digg..

=
=]
=
== — =
== Si= =
= = &2 <]
{1

“Z FIOWEOWN. iy Partnership with Colurn Fve

MASHBLE COM I DUMVIES COM I NYTIMES COM TECHCRUNCHCOM
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ARE PAPER RECEIPTS
HAZARDOUS TO YOUR HEALTH?

norted a fightening discovery: the presence of 2 dangerous
e number of pager store receipts. So what is BPA exactly,
sed to through thei rutine shapping? Let's find out

BPA stands for bisphenol-A,
a chemical compound used
in plastics

L}
In animal testing, BPA has been found to affect

00000

Brain Neuralogical Behavioral
Development functioning abnormality
N N N N

N

How Many Receipts Contain BPA?

The Environmental Working 6roup performed a study to determine how
serious and widespread the problem was

receipts were collected
from retailrs in 7 states
and Washington, DC.

‘were from national retail
and service chains.

3

were fom
goverament agencies.

1

was from a local
supermarket
in Colora

Substantial amourts

The findings ":;:,';:;;: -

an average amount of 19

In some cases,
BPA accounted for
3 percent of a receipt's
total weight!

Worst of all

Hand
saniizer
)

1. Decline receipts at gas pumps, ATM machines, and stores.
2. Store receipts separately in an envelope or purse

3 5. Never give children receipts to play with.
3. Avoid alcobol-based cleaners (which can increase BPA absorption).

Software like @ Lemon also lets you safely dispose of receipts after
scanning them from your smartphone.
While the exact harm from absorhing BPA via receipts is unknown, it certainly
offers another reason to go digital!

e e Lemon’

WWW.THECREATIVEFINDER.COM

4. Use e-receipts from stores that offer them.
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SUPER BOWL BOUND:

HOW MUCH IS BEING SPENT FOR AMERICA'S BIGGEST GA

WHERE S THE PART! AT ...

FANS EAT, DRINK, AND BE
NIERR!I FROM HOME ~—

$1.02 Billion

8604 8578 8543 S5y 8:8 33 Sa93
m ‘ ‘ i i \ i ‘
5 ry
P

A HISTORICAL LOOK AT AVERAGE
SUPER BOWL SPENDING

i R
P e ——
2008 54030
2007
2008
2009
201

£ 8667 £556.66

WHILE CONSUNIERS CONTINUE TO SPEND
MILLIONS, MARKETERS CONTINUE TO
SPEND VIORE ON SUPER BOWL ADS

$205.2 M $191.2 M $177.2 M
&

Super Bowl Gane

SOURCES NRECOM, 200 NIELS COM, 201 | KANTARMEDIANACOM, 2022
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4444
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MOBILE PHOT

SHARING APPS

WHAT'S UP FOR 2012?
- s

WWW.THECREATIVEFINDER.COM

o '(srztu BILLION

GROUPON

& iPad

amazonkindle

658

e
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OUT WITH THE OI.D

|

uncertainty about the future; sra
 heading Into 2012 with an optimistic outlook. Our Intuit
eflections on 2011 and what they expect in 2012,

However,the resilent spit of small businesses keeps thelr focus on progress ahead.

SMALL BIZ STILL STRUGGLED IN 2011

WHAT HAS BEEN THE HARDEST PART OF BEING A SMALL BUSINESS OWNER THIS YEAR?

Decline in Customer Base | 47% Difficulty Acquiring a Line of Credit |10%  No Opinion | 15%

RN

Delayed Payments From Customers |26%  Laying Off Employees | 2%

SMALL BUSINESSES STRE:

OUT ABOUT GROWTH

WHAT'S THE NUMBER ONE THING ABOUT YOUR BUSINESS THAT KEEPS YOU UP AT NIGHT?.

@
&
©

@
@
Q@

CREDIT CARD

ELECTRONIC CHECK

ONLINE*

* (Such as PayPal o Intuit aymant Network)

SMALL BIZ PASSION THRIVES
WHAT'S THE NUMBER ONE REASON YOU STARTED YOUR BUSINESS?.
R G 67%  Mave you gotten away from the reason you started
Your business n the frst place?
=200
— | Was 2 Way to Pay the Bills  21%

1os Betueen Jobs o - I
Recession " =

- ] ﬂ]
No Opinion = ves o

OKING AHEAD TO 2012

S bisioed citar e opwls gon 1o the hew ek I 68 paan woscito v
despite and 67 pe nomy. ntwo years or
e ot ey s sared o rebour

SMALL BIZ SEES SLOW RECOVERY.

HOW LONG DO YOU THINK IT WILL BE BEFORE THE ECONOMY STARTS TO RECOVER?

0 you expect your business
B R i s
despite the economic climate?

%Mﬁﬁﬁ-

MgreThan  Aveasy

3Months  6Months 1 Yea vapponna  Opion

SURVIVE THEN THRIVE IN 2012

WHICH OF New

Expand Market to

Focus on Retaining and
Growing

Expand Products/Services.
to Make More Money

Reduce Costs
and Save Money.

Invest In Expanding
Operations

Hire New Employees

MARKETING AND EXPANSION RANK ON SMALL BIZ WISH LIST

WHAT WOULD YOU DO IF YOU HAD ACCESS TO A NEW LINE OF CREDIT?

L -
T T A

Marketing/  ExpandRange jnvest in New
Employees

of Services/  Tachnologles No Opinion
Advertising [serices/  Technologie

A AVMENTESURVE 2. W PAVMEMTS SR 515 1 n-i- u I-i-
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A APPS TO STAY SAFE
AND SANE DURING THE HOLIDAYS

| DOLPHIN BROWSER is a simple way to browse the
mobile web that adapts to the way you want to browse.

| LOOKOUT MOBILE SECURITY offers top-rated security,
data backup, and find-my-phone capabilities.

1 CHOMP SMS contact pics, quick reply and more.

| SMART BATTERY MONITOR displays your phone's
battery details and shows the battery status expressed
as a percentage.

TRAVEL APPS
updates for gates, delays, and cancellations E

FLIGHTTRACK gives you real-time status

TRIPIT creates a holistic itinerary so people |
like you don't have to.

OPENTABLE allows you to make restaurant |
reservations right from your smartphone,

HIPMUNK puts relevant flight and hotel results |
in a visual timeline that sorts optimal flights and
best lodging options

| SIMPLENOTE takes notes anywhere and syncs with
desktop devices.

ﬂ SHOPPING APPS

| OUT OF MILK makes easy shopping/to-do lists.

| BARCODE SCANNER Scan barcodes on products, then
looks up prices and reviews.

| SHOPKICK sends retailers’ discounts directly to your
phone as you browse through stores:

-+l FLOW allows you to take a picture of an item and locate
the same product online to compare prices, read reviews,
and even purchase from your phone.

Please kindly get in touch for portfolio works.

15b Lloyd Road Singapore 239098 (co. reg. 201004398N)
helpdesk 656.227.2902, fax 656.227.0213
WWW.THECREATIVEFINDER.COM



Column Five

Advertising
United States

View the full portfolio at http://www.thecreativefinder.com/columnfivemedia

Despite sweaty palms, nervous chatter, and butterflies, we all
COUPONING ON DATES : s voroe o stsm it

countless guidelines and dos and don'ts can seem overwhelming.
And the rules are always changing: Who pays on a first date? Or

7 does the couple “go dutch"? Here we explore whether o ot the
@ current economy has again altered the rules. The survey below
L reveals our thoughts on bringing along a coupon on a first date.

WE ASKED

Have you ever used a coupon to pay for dinner or another activity (e.g., a movie, other entertainment) on a first date?

= Yes m No

i o - en -
a8 Sm i e
1830 Ba4s 4551 55 e M e
REGIONAL MATTERS AGE WISE GENDER CALL CURRENT STATUS
Folks n the Northeast, at least 20 percent  The younger generation seems to be more 20 percent of men  Married and single folks are
of them, seem to be less shy about open to coupons. 22 percent of women said they have used  equally open to using coupons.
presenting a coupon during a date than 18-34 said they have used a coupon on a acoupononafirst 18 percent of both said they
those in other regions of the country. date. date. ave used a coupon on  date.

O of men and women admitted they would be open to going out again, even if
o their date used a coupon.

A REDEEMABLE LOVE?

WE ASKED

Which of the following best describes how you'd feel if someone you went on a first date with used a coupon to help pay for the date?

AR\ R mindifferent m Impressed m Intrigued m Uncomfortable m Offended = Nervous = Other/None

37 15 I3 11 5* | 25%
37 18 7% 7* 4

29° 18’ 10° 10" 6 18 26
31 18 10° 7 o~ o 25"

‘Southerners and Northeasterners both reported they would be impressed (18 percent) and intrigued (10 percent) if their date
used a coupon.

AGE WISE mIndifferent m Impressed m Intrigued m Uncomfortable m Offended = Nervous = Other/None

32 19° 10" 10" [ 22"

55+ Only 6 percent of adults ages 18-34 and 5 percent of the 35-44 age group said they would be offended if their date used a coupon.

TN = ndiferent = Impressed = Intigued = Uncomfortable = Offended  Nervous - Other/Nore
G ate 32 T

Q Female 35 18> 7 7 [ea
35 percent of females and 32 percent of males said they would feel indifferent f their date used a coupon.

CURRENT STATUS wndifferent w Impressed m Intrigued m Uncomfortable m Offended m Nervous m Other/None

[ |

S 32 18’ 10 6* 28 25
-
‘.‘2 £ 14 10 7% issai 26"
Married
[

Divorced/Separated

21 percent of divorced or seperated individuals said they would be impressed if their date used a coupon.

O of singles say using coupons on a first date is smart. It seems frugality
o is a welcomed trait among modern daters!

GETTING THE REBATE

LET'S FACE IT

Dating initset i difficul, but with added financial stress, your socal lfe may be the irst o
suffer. Luckly,your inbox s looded with plenty of money-saving offers, and using a coupon to get
back inthe swing of things can be a wise chice especally during challenging economic fimes. So
g0 ahead, buy flowers with a coupon, get a restaurant deal or use an online coupon code to sign up
for onine dating at a discount, Even ifyour date isn' impressec, at east you saved a few bucks.

All data appears from an online survey of 2,852 adults performed by Harris Interactive on behalf of CouponCabin.
SOURCE: COUPONCABIN.COM
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THE NFL VS. SMALL COUNTRIES

Which NFL Teams Are Worth More Than Some Nations?
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6 %“I“ﬁ ABROAD IN COLLEGE
I 3 an be an exciting opportunity toour another country and
4 immerse yourself in a culture much different than your own.
i However, studying abroad isn't cheap, especially depending

© on where you choose o trave. In your new country,you'l need
l 4 money for classes, housing, food, transportation, and more.

L Nl
STUDYING e D\

AD  STUDIES sAY: \YE§

1 STUDYING ABROAD

""""""""""" ” BROADENS:coas

impact
‘makes on the lives of students Is that 1t changes.
‘and broadens their post-college career goals.

IMPACT OF STUDY ABROAD PROGRAMS
ON STUDENT CAREER PLANS:

3 59, Made a

DiFrmRENCE

20%
LS VADEA SIGNIFICANT
DIFFERENCE DIFFERENCE

king
ING
iﬂlvﬂ b

INTEREST IN WORKING

FOREIGN COUNTRY, it

INCLUDEDON

——RESUMES ——

PERCENTOF STUDY | PERCENTOF  STUDY experiences that can enlance a résums.
ABROADSTUDENTS | ABROADSTUDENTS

A% 17%

STUDIED DID
ABROAD STUDY
ABROAD

DISCUSSED AT INTERVIEWS:
i 79% 4% 19%4%

' 24% 5% 51%

'ty

STRATEGIC rRnoc.
CROSS-
INTERNATIONAL CUTORAL

+ Grosscuiturs H
FURTHERMORE, OVER 90 PERCENT Commmmiosion axils |
of employers believe that students who « Independence H
have studied abroad are likely to possess 90+ Curturm awareness
other highly desirable skills, inoluding: « Maturity

T 4

WWW.THECREATIVEFINDER.COM

15b Lloyd Road Singapore 239098 (co. reg. 201004398N)
helpdesk 656.227.2902, fax 656.227.0213



Column Five

Advertising
United States

View the full portfolio at http://www.thecreativefinder.com/columnfivemedia

Introduction to Nursing

WEEN LPNS, RNS, AND BS

THE DIFFERE

=

If you have aspirations of becoming a nurse, you've
probably wondered about the difference between nursing
degrees and which type of nursing is right for you.

Licensed Practical
There are three NEing DS

common educational
paths in nursing:

Registered Nursing
available through a
Professional Nursing degre

Licensed Practical Nursing (LPN)

Licensed practical nurses provide
preventative treatments to healthy
patients, and administer care to patients

who are il injured, or have special care CominonJab
needs. They work under the guidance of Duties/lnclude:
registered nurses (RNs) and primary :
health care providers. « Data collection
o Assist with
EpucaTioN REQUIRED pharmacological
—_— treatments
o e + Monitor cathaters
© Pass the National Council Licensure. * Dress wounds
Examination (NCLEX-PN)
* Assist with bathing
* and dressing

sop @
e CROWTH
Average Salary « Currently, there are 753,600 jobs for LPNs

$33,360 - $46,710 By 2018, employment is expected to grow
21% to 909,200

Registered Nursing (RN)

Registered nurses can work in a variety of

settings, including hospitals, homes,

schools, and community centers. Common Job
Duties Include:

* Recording medical

histories
X « Performing
_Educatian Requited diagnostic tests

4 4 . * Assessment of

« Associate Degree in Nursing (ADN) el

+ Pass the National Council Licensure overall needs
Eemirm (el « Administering medi-

cation and treatment

D T « Aciaingnpatint
rehabilitation

so8 @
GROWTH

* Currently, there are 2,618,700 jobs for RNs

« By 2018, employment is expected to grow
22% to 3,200,200

Many RNs go on to earn their Bachelor's degree (BSN) to qualify for
management positions. Those who desire to go into advanced practice
can earn a master's and/or doctorate degree.

‘Sources: Bureau of Labor Statistics | Rasmussen
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— SMARTPHONES
AND THE

NEW MOBILE

WORKFORCE

The s o

win
[y

I The Rise of the Smartphone

Rt

Acsaning o  ecant Pow Resarch surey

l I H MORE THAN 1IN 3 OF ALL US
ADULTS OWNS A SMARTPHONE
A 30%

I Profile of a U.S. Smartphone Owner
dgo 39%
R ;-

SEH0ER
31%

D s

b sl COLLEGE AND ABOVE 48%

romeotess K174

EDUCATION
LEVEL

feoned 5 P

Ao sm

Ciie] [GA1e] = EX

o Qv OB
e OO R
o (@ 2% [--] [
s (@ |22 (=] I3

I Hyperconnected

i

poyouchede ez JLreven JUSUALLY  soniee e
your smartphone [IZ3 % 8% w% 1%
during downtime?

:
[

WORGLIFE BALANCE

s o nd soneines e

FT (0 (S X b
giveyoumoreorless [N AN
of a work/life balance?

6 or more devices 2.2%
L4% | 4%

I Mobile Apps in the Enterprise

1S, SHALL BUSINESSES EMBRACE WOBILE

illion
‘ t0 $38 billion.

G0.10 APPS FOR LS. EMPLOYEES

PROJECT MANAGEMENT | SOCIAL NETWORKING

B L
oo e
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»T0 TWEET OR NOT TO TWEET:

Are Companies Allowing Employees to Use Social Media in the Workplace?

discrtion

WHAT COMPANIES ARE DOING & SAYING ABOUT
SOCIAL MEDIA IN THE WORKPLACE

An informal global survey conducted by Proskauer gives us some perspective

et some
toacess sl nevoringsiss stk blskedatwok? mantoredatwerk?
i T
707%
s 27.4%
29.3%
I 726%
e threplcis i pcein Dothe poldescover b et
et o socll ebworig? worandoueof ok

fres—— B304
449% —

atwork  gfvcrkc

Is misuse of- 3
that has required attention?” access to sacal netwarking sites while at work for ) business and ()
non-business use?

434% 31%
‘Adantage for Business and Non-Business Use

56.6%

.
23

55.2%
Advantage for Business Use but Disadvantage for Non-Business Use
Has your business ever had to take.

discplinary action against an employee
in relation to misuse

313%  68.7%

Ve

3.4%

Disadvantag for Both Business and Non-Business Use

TWO MAIN APPROACHES

Most companies come at the “social media in the workplace”
issue from one of two approaches. Which one fits your business?

Approach 1“Protect Brand Image At All Costs”

This approach puts a company on the
defensive as it focuses on making
surea company’s brand images ot
tainted by an employes tweet written
in bad taste. Not only can a tweet hurt
abrand, but it can put a company in
serious legal trouble.

Companies that take this appraach

altogether, or
they may allow for imited use. But
one thing s for sure, strct gucelines
and polcies are put in place to keep
the problems to 3 minimum.

LEAKING
CONFIDENTIAL
INFORMATION

Approach 2: “Use Social Media to Increase Brand Awareness”

ch they
i bandaware- o

s F done ight.a rabust and

ence s a force o be reckoned with the company’s achantage.

SOCIAL GUIDELINES AND TRAINING

Training tips to help
employees on their way
to tweeting properly
ahout the business

BE RESPONSIVE

Nottng spesksbeter ot acompany's
detcatonto seg s clentsar followers
than imelyresponses.rgven permission al

employees can quickly handie small ssues
and provide ansuwers o questions o which

P
BE A PROACTIVE NETWORKER P 0 L I c\ POTENTIAL DISCIPLINARY
A robust social network can be a great tool ACTION TO BE TAKEN IF
THERE IS FOUL PLAY
even ciosing sales S H 0 U L

RETWEET FOLLOWERS

s smpeaconraus olowess oy
b et ol amtseacrs I N c Ll
BE STRATEGIC
Employees shoud v baragn e
e it anenctess sear ofcotent.
2t e poserf o rana
esage and alentesfolowers.

OPENLY DISCUSSING CLIENTS
BOOST COMPANY MORALE T U
Encourage mployees to et about

each other to boost morale. Al i good
fun,of course.

IMPACT ON PRODUCTIVITY

CAN PEOPLE IDENTIFY THEMSELVES
AS EMPLOYEES OF THE COMPANY?

SOURCE: # sharocity.com '
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<OVERRATED

WHY CLICKTHROUGH RATES CAN'T ACCURATELY
FORECAST ONLINE UIDED AD SUCCESS

scUnpredictability of Clickthrough Ratese

By Industry

b

INDEX BASED ON AUTOMOTIVE INDUSTI
HIGHER PERFORMING

e
INPROVEMENT

108
ENTERTAINMENT
WoviEs

1.00
AuTOMOTIVE 0.9
DEPARTMENT-

STORE/RETAlL | WIRELESS

PROVIDERS n
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PACKAL

So0s, (NRHOTELS/
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o

ONLINE.
WEBSITES /

LOWER PERFORMING PROPERTIES

By Gender & Age Gender

INDEX BASED ON ALE = 1.00
T

:GE N ﬂ a

INDEK BASED 01 2534 YEATS = 1.00 FEMALE MALE
102 1.00

15—17

l 18-20 994 g5 5, as—q4 45-49 50-54 5364
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d Wednesday cleary takes the
e o s Sy B e e G
INDEXBASED ON SUNDAY = 1100
e

1.27 WED.
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MoN. " L= THY S e

100 SUN. ' 102 SAT.
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By Geographlc Location
S.-.fu-:.u - SAeamg.. it i

112  cTR

Index
Range.

o 9

Predicting Success: Quality Ouer Quantity

AGE GENDER
n

-

viewing time Demographic Conuersion

Length of Locmou

By applying these various targeted factors, the cami
relevance can actually be measured with greater precision.

Sources: TidalTucom emarketercom TR WWISTIA
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